A Series of Insights:
Location Sharing




Stalking

— US: estimated 3.4 million =&
victims aged 18 and up every year

— 1 in 4 stalking victims reported cyberstalking

— Nearly 3 in 4 stalking victims knew their offender
In some capacity

Location sharing on Facebook 6

I US Bureau of Justice Statistics, Special Report “Stalking Victimization in the United States”, Jan 2009
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Session 1: Data Collection

People that the participant interacts with




Session 2: Customized Scenarios

Would the subject share his/her location and if
so with which degree of detail?

You are at [non-work location] during the weekend,
[boss] wants to know where you are.

— “l would only say that I'm in the city.”

You are at [workplace] during normal working
hours, [co-worker] wants to know where you

— “He should know the room that I’'m in.”
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Session 3: Third Party Scenarios
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Insights

location is deemed sensitive information

articipants preferred sharing their location
-to-know basis




Insights: On Granularity
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Insights: On Granularity
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Further Insights
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Further Insights
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Take-Home Message

Location is highly sensitive

— Strict need-to-know basis &2

— BUT: skewed perception of information content

People are even more careful with other’s
location than with their own g?

Context and location are tightly coupled g




